
Methods to A Good Life
LG Electronics Thailand is gearing up its brand to reach the top of consumer’s mind 

with a clever blend of marketing strategies with product quality and services.

Marketing is a very 

competitive field and 

Suparang Anuchapreeda, 
B r a n d  M a r k e t i n g  &  
Communication Manager 
o f  L G  E l e c t r o n i c s  
( T h a i l a n d )  C o . , L t d ,  

knows that as a fact. 

Almost at a breathless 

speed, Suparang maps out 

her company’s strategies 

to win a place in the heart 

of consumers, through series of short and long-term 

intensive marketing and branding plans. 

“After decades of dedications in product research 

and development, we felt it is the time for us to tell 

people that our products are really good and that we 

want to be mobile phone and electronic appliances 

of your choice when it comes to having a good life     

to live,” explains Suparang. “After all, after a success 

of product marketing, brand marketing naturally 

comes to shine for it is what leads people to perceive 

us as one of their first choices in the market.”

A conglomerate of home electronics and appliances 

as well as mobile phone, LG in recent years is moving 

at a wasp speed both in terms of product 

development as well as marketing and branding.       

In the past few years alone, LG products have been 

more publicly and creatively exposed in Thailand, 

through series of activities, all-media advertisements, 

sponsorships, and a TV program that tie the brand 

closely to the people.

“We want LG to be perceived as a reliable and 

premium brand,” says Suparang. “And so we have 

done lots of marketing activities to achieve such 

position. We started off by co-branding with reliable 

and premium partners. For example, we co-branded 

with Thai Airways International and Breeze, the No.1 

detergent in the market, while locating our marketing 

activities in key and modern public places like 

Central World and Siam Paragon, and in  big cities 

nationwide where we target those whose lifestyles 

match the styles of our products and brand.”

Teaming up with Sansiri, one of Thailand’s leading 

property company, in a home  interior design 

contest where competitors select LG products to fit 

their designs as well as the edgy, innovative media 

format of ‘LG Smily Welcome Gate’ at 

Suvannabhumi Airport all the way to the ‘whole 

building wrap’ featuring LG products and logo at a 

skyscraper at the busiest spot of Bangkok with series 

of interactive advertising at all BTS stations are some 

examples of Suparang and her team’s strategies. On 

the global arena, LG has last year signed a deal to 

become an official global partner of Formula 1 

where the electronics conglomerate provides key 

technologies, such as data processing and storing as 

well as electronics appliances, to the racing events.

“LG always merges stylish designs with smart 

technologies into our products,” points out Suparang. 

“And all the messages we sent out reiterate that.       

We are fun, smart, sporty and even sexy. LG’s logo is 

red, it is bright and smiling. That’s what we want to 

tell people. Life is Good and let LG products make 

your life good.”

But when all branding and marketing are said and done, 

it is the product quality with a good and reliable 

after-sales services that keep customers. ‘Insight 

marketing’ is the term at LG where frontline 

knowledge gathered from real customers is applied 

to improve and develop the back-office product 

lines. The results are many of LG’s legacy innovations 

that give people what they want. For example, LG’s 

‘Inverter Direct Drive’ that directly links the motor to 

the washer makes it silent, stable and energy-saving. 

LG also produces the ‘Steam Inverter Direct Drive’ 

that cleans and care for fabrics effectively and easily 

– one of the requisites of today’s modern living.

“We know we can’t go anywhere without a strong 

backup of good, reliable products and services,” says 

Suparang. “But at LG, we all work together, from the 

storefront salespersons to researchers who run            

the product development departments and us the 

marketing team. Customers coming to our stores 

can experience our products firsthand, and when 

they use them at home, our products give them 

unparallel experiences. And if there’s any problem 

with those products, our after-sales services will 

never ignore them and prompt to give them good 

care. We just want to make sure that life is good for 

our customers.”

LG Entertainer, an LG’s entertainment program,  

has been a talk of the town. The singing slash 

dancing and musical performing contest draws 

attentions to Thai people of all ages and sexualities 

thanks to its wide contest categories opening up to 

people of 13 to 40 years of age. Male and female can 

enter the contest where they can not just sing, but 

dance and perform their music to win. The TV 

program that is now aired on Sundays at 21.30-22.30 

of Modern 9 TV is one of Suparang’s brainchild that 

was first initiated last year (under the name               

“LG Starz Talent”) when the economic gloom hit the 

country and people needed something to cheer 

them up from the dreariness. Following its last year’s 

success, LG Entertainer is now enjoying an expanded 

air-time from 6 to 19 weeks with participations from 

Thai people nationwide who have a good time 

entertaining the audience to win a Bt1 million cash 

grand prize with a training session and producing 

songs with JYP, one of the biggest entertainment 

companies in Korea who produces Wonder Girl and 

2PM. 

LG Electronics (Thailand)'s Managing Director 
Howard Lee sees his company reaching an important 

global milestone as the world’s top three brand in 

2010 with LG to become a successful premium brand 

of choice for Thai consumers. 

“Our ultimate goal is to make LG the brand of choice 

that people use and then tell their friends about it,” 

explains Mr. Howard Lee. “It is one thing for people 

to choose a product and use it, and another different 

thing when they tell their friends about it. And            

to succeed that everyone at LG needs to work hard 

together.”

In Thailand LG Electronics offers 4 main product 

lines of mobile phone and 3 home electronics with 

LCD/LED LCD TVs leading the way, home 

appliances with top-of-the-line washer and LG 

technology, and air conditioner with both 

commercial air cooling system and stylish home-use 

air conditioners which turns the normal cold stark 

look of an air conditioner unit into a decorating item 

of a home. By the end of this year, the company           

is also launching its ‘New Chocolate’ mobile phone 

that changed the phase of mobile phone designs         

a couple of years back. Currently, all of those 4 

aforementioned product lines of LG are Asia’s top 

three. In Thailand, many of LG’s products are market 

leaders. For example LG’s famous washing machine 

has been No.1 best-selling washer in Thailand for 8 

consecutive years.

“The marketing and branding strategies we apply    

to Thailand synchronize with our global stance 

worldwide,” says Mr. Howard Lee. “On global term, 

we want to be the first top three electronics 

companies in 2010 and number one brand by 2012. 

Thailand is one of our 15 strategic countries 

worldwide and here we not just concentrate on        

the larger schemes of marketing, branding or R&D, 

but we closely work with the local people. Our CSR 

(Corporate Social Responsibility) programs are also 

numerous and outreach to all segments of people. 

For example, we supported the Habitat for 

Humanity’s home building project in Chiang Mai, 

we also cooperated with the Taekwondo Association 

of Thailand in training sessions for Pakkred Home 

for Boys. Taekwondo is a Korean national sports and 

it helps children focuses and reduce their prone 

towards violence. LG Entertainer is also one of         

our CSR activities where we open the door                  

and provide the stage for Thai people to express  

their abilities internationally”

“LG stands for ‘Life is Good,” says 

Mr. Howard Lee. “And everything we 
do, we stand by that aspiration.”
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